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Confluence Denver Ceases Publication
DENVER, CO, September 6, 2018— After 6 years of covering complex issues during an
unprecedented era of change in Denver, Colorado, Issue Media Group is ceasing publication of
its Confluence Denver publication.
Launched in 2012, Confluence Denver produced a weekly digital publication and email
newsletter featuring stories about bold startups, emerging places, catalytic talent, transformative
projects, and ideas changing the Denver region.
"Confluence Denver chronicled Denver at a critical time during its evolution." says IMG publisher
and co-founder Brian Boyle. "We're proud of the stories we produced that documented a
changing city, and the unique and innovative voices driving that change that we were able to
elevate through our coverage."
Coverage of the creative arts has always been central to the publication's mission. In particular,
Confluence closely followed Denver's growing arts scene through its underwritten series in
partnership with Denver Arts & Venues and profiled Colorado's emerging creative district through
its special reports supported by Colorado Creative Industries. Confluence also produced annual
IDEALab events in partnership with Springboard for the Arts and supported by Bonfils Stanton
Foundation, providing a platform for national and local leaders in various sectors to catalyze
growth and impact in Denver communities. Other topics of focus included placemaking,
economic development, and talent attraction and retention.
"We are thankful to our partners who continued to support the production of Confluence for the
past six years," says Boyle. 'While we are sorry to go, we're proud of the work we've done, and
we think we've helped make an impact in the continuous progress of Denver as a premier place
for talent."
The final issue published online Wednesday, September 5, 2018.
About Issue Media Group
Issue Media Group (IMG) publishes a wide range of online magazines and websites in multiple
markets across North America. Publications feature a variety of content consisting of timely
news and resources related to lifestyle, cities, and economies. In each market, the
Detroit-based media company promotes local assets and growth while working with community

stakeholders in a coordinated effort to attract new talent, inspire business investment, and spur
creative thought.
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